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Afio de la publicacién: 2012
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Referencia completa: Rodriguez, M.A., y Castafieda, J.A. (2012). Andlisis de
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los Gltimos cinco afios*

Autores: Okazaki, S., Castafieda, J.A., Sanz, S., y Henseler, J.

/Afio de la publicacién: 2013

Titulo: Factors affecting mobile-based diabetes monitoring adoption: initial
responses from Japanese physicians
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IAutores: Okazaki, Shintaro; Castafieda, José Alberto; Sanz-Blas, Silvia;
Henseler, Jorg

/Afio de la publicacién; 2013
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Titulo: Physicians' appraisal of mobile health monitoring

Revista y paginas: Service Industries Journal, 33 (13-14), 1326-1344

Autores: Sabiote, C.M., Frias, D.M., y Castafieda, J.A.

Afio de la publicacion: 2013

Titulo: The moderating effect of culture on overall perceived value in the online
purchasing process

Revista y paginas: Service Business, 7(1), 83-102

Autores: Sabiote, C.M., Frias, D.M., y Castafieda, J.A.

/Afio de la publicacién; 2012

Titulo: Culture as a Moderator of the Relationship between Service Quality and
the Tourist's Satisfaction with Different Distribution Channels

Revista y paginas: Journal of Travel & Tourism Marketing, 29(8), 760-778.

Autores: Frias, D.M., Rodriguez, M.A., y Castafieda, J.A.

/Afio de la publicacién:; 2013

Titulo: The moderating role of past experience in the formation of a tourist
destination’s image and in tourists’ behavioural intentions

Revista y paginas: Current Issues in Tourism, 16(2), 107-127.

Autores: Sabiote, C.M., Frias, D.M., y Castafieda, J.A.

Afio de la publicacion: 2012

Titulo: E-service quality as antecedent to e-satisfaction: The moderating effect
of culture

Revista y paginas: Online Information Review, 36(2), 157-174.

Autores: Frias, D.M., Rodriguez, M.A., Castafieda, J.A., Sabiote, C.M., y
Buhalis, D.

/Afio de la publicacién; 2012

Titulo: The Formation of a Tourist Destination’s Image via Information
Sources: the Moderating Effect of Culture

Revista y paginas: International Journal of Tourism Research, 14(5), 437-450.

Autores: Sabiote, C.M., Frias, D.M., y Castafieda, J.A.

/Afio de la publicacién; 2012
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Titulo: The moderating effect of uncertainty-avoidance on overall perceived
\value of service purchased online

Revista y paginas: Internet Research, 22(2), 180-198.

Autores: Castafieda, J.A.

/Afio de la publicacién: 2011

Titulo: Analysis of the relationship between satisfaction and loyalty

Revista y paginas: Journal of Business and Psychology, 26(3), 371-383.

Autores:; Castafieda, J.A., Frias, D.M., y Rodriguez, M.A.

/Afio de la publicacién: 2009

Titulo: Antecedents of Internet acceptance and use as an information source by
tourists

Revista y paginas: Online Information Review, 33, 548-567

Autores: Castafieda, J.A., Rodriguez, M.A. y Luque, T.

/Afio de la publicacién: 2009

Titulo: Attitudes” hierarchy of effects in online user behaviour

Revista y paginas: Online Information Review, 33, 7-21




